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Scarves, scarves, hats, and ties are purchased 
on average less than once per year.

54.5%  
of respondents are primarily 
guided by quality when buying 
clothes, while for 41% of them 
price is decisive when choosing 
an article of clothing.

Only 4.3% 
of respondents buy clothes because  
of a trend.

Over

80,000  
tons of clothing are sold in Serbia  
each year or approximately  

12 kilograms per person.

In Serbia, clothes are most often bought in: 
•  Global brand stores (60.5%).

• Second-hand clothing stores (16.2%)

• Stores of domestic manufacturers (13.4%)

•  Less than 10% of respondents buy clothes online,  
at markets, or some other places

In one year, respondents buy the most:
• Tights and socks (8.3 pieces)
• Boxers and briefs (7.6 pieces)
• T-shirts and undershirts (5.4 pieces)



The largest number of clothing 
items are worn between  

30 & 40 
months in Serbia.
On average, socks (14 months) and  
underwear (20 months) are worn for  
the shortest period.
The longest-wearing life has:

•	 Ski suits (58 months)
•	 Coats and dressing gowns (52 months)

Almost   

every third   
of respondents wear pants, 
tracksuits, and T-shirts for up to  

12 months. 

This is worrying considering that it takes 2,700 liters 
of water to produce one T-shirt, and as much as  
10,000 liters to produce one pair of jeans.



At the end of the consumer cycle, we 
always wonder what to do with clothes 
that, for some reason, are no longer worn.
Over 55% of the respondents  
mostly give away clothes.
The same percentage of respondents, 
about 16%, on the one hand, most  
often keep clothes in the closet,  
and on the other hand, most often  
donate clothes.
About 7% change the purpose  
of their clothes.
2.2% try to sell it.
3.7% of respondents tend to throw away 
clothes they no longer wear.

YES
55.3%

YES
44.3%
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44.7%

NO
55.7%

Are you familiar with the  
phenomenon of fast fashion?

Are you familiar with the  
phenomenon of slow fashion?

about 55%

about 44%

of respondents stated that 
they are familiar with the 
phenomenon of fast fashion.

of respondents answered yes to the 
question of whether they are familiar 
with the phenomenon of slow fashion.



However, there is a decline 
in awareness when it 
comes to phenomena 
associated with fast fashion. 
This is understandable, 
considering that people are 
generally familiar with some 
phenomena, but that degree 
decreases when it comes to 
its concrete outcomes and 
consequences.

YES
49%

NO
51%

Do you know what kind of conditions  
wage-earners work in in the factories where 
the clothes you buy are manufactured? 

YES
33.4%

NO
66.6%

Do you know how much water and energy 
is required to manufacture clothes?49%  

of respondents are familiar  
with the unfavorable conditions  
in which clothes are produced.

Every third respondent has some 
insight into the wastefulness of 
resources in the fashion industry.

It is striking that the period of wearing clothing is 
shorter for men than for women.

Gender is not a decisive dimension of the 
respondents’ consumption practices.
It is often emphasized that women take the lead in buying clothes, however, 
research has shown that apart from small differences in the number of 
individual pieces purchased, both sexes record the same average. 



The multiple social contradictions and moral injustice of fast fashion, 
as well as its obvious perniciousness and far-reaching effect on the 
natural environment, are topics insufficiently present in the public to 
the extent that they deserve it. Consequently, the public must become 
more sensitive and aware of all that fast fashion implies.

Based on the results of the research,  
it can be concluded that the public is 
neither knowledgeable nor interested  
in what fast fashion brings with it.



Research on the life cycle of clothing items in Serbia was conducted from July 27 to August 10, 
2020, and 1,889 respondents from all over Serbia participated in it.

This publication was made as part of the Belgrade Open School’s project „Green Incubator“, which was 
implemented with the financial support of the European Union and the Friedrich Ebert Foundation. 
The views and opinions of the authors expressed in this publication do not represent the official views 
of the European Union, the Friedrich Ebert Foundation or the Belgrade Open School, and only the au-
thors are responsible for them.
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